
Public Relations 101.  Read about why I chose a PR course at university 

 

As a former English School student, I know how stressful it is for a student to decide what they 

want to do in the future, for the rest of their life. When the time came to choose my A-levels, I felt 

lost because I had no idea what I wanted to study at university. I knew I did not want to be a 

doctor, a lawyer, an engineer or an economist. Do not get me wrong I did enjoy my classes at 

school but none of them appealed to me to the point where I wanted to study them at university 

level. I always knew I wanted to do something different and perhaps more creative in a way. 

Therefore, when the time came for UCAS applications I decided to study Public Relations & 

Advertising. Currently I am a student at the University of Westminster and I could not be happier, 

although it is challenging at times. I chose to study at the University of Westminster because their 

PR course is the first in the UK according to The Guardian League Table.  

 

Many of you might not know what PR is exactly, which is okay because many people are confused 

about it. Many people think the job of a PR is standing at the entrance of the club with a guest list, 

which is a wrong misconception. I am assuming you do know what advertising is since you see 

advertisements everywhere so you can guess what it is. It is planning and creating an 

advertisement. However, PR is a much more complicated matter that has multiple definitions. 

When I took this decision, my parents were supportive of me, thank God but people kept asking 

me ‘What is PR?’, ‘What can you do in the future with this degree?’ or ‘Why do you need to study 

it?’ Therefore, I am here to answer these questions.  

 

1. What is PR? 

If you Google “What is Public Relations?”  You will find more than 10 definitions. When people 

ask me, I always say it is about reputation, about representing an individual, an organisation or a 

brand and creating an image and shaping the public’s perception of them. PR in contrast to 

advertising is ‘free’ or earned media. This means that you do not actually pay journalists or other 

media influencers to talk about your brand or organisation. You have to persuade them to do it. 

That is the main difference between PR and advertising.  

However, I doubt anyone cares about my definition, so here is an official definition by the 

Chartered Institute of Public Relations in the UK (CIPR):   

“Public Relations is about reputation - the result of what you do, what you say and what others 

say about you. 

 

Public Relations is the discipline, which looks after reputation, with the aim of earning 

understanding and support and influencing opinion and behaviour. It is the planned and 

sustained effort to establish and maintain goodwill and mutual understanding between an 

organisation and its publics.” 

 

2. What do you do after you graduate? 

That is simple! You either find a job as every normal adult out there trying to survive OR you 

continue studying, either doing another undergraduate degree or going to a postgraduate degree. 

According to the university’s statistics for this particular course, 95% of graduates go on to work 

and/or study. Unlike other courses, you can find a job right away with PR & Advertising. There is 



no need to keep studying for another 10 years in order to find a job. You can either work in-house 

or in an agency. In-house is working in a company’s PR department that requires you to know the 

company in depth. Working in an agency is completely different because you work for different 

clients and gain knowledge on different markets quickly.  

 

However, even if you do not want to go in the industry of PR or advertising you can still get a job 

in business and public service organisations or in an administrative role, because this degree will 

help you develop your communication and organisational skills that are essential in any industry.  

 

 

3. ‘Why do you need to study it at university level?’ 

It is true that you CAN get a job in Public Relations or advertising even if you do not have a degree 

in that field because they are professions based on your skills and experience. However, 

university is a good way to start. Here are some reasons: 

 University pushes you to do things you would not normally do on your own in order to 

achieve something.  

 They do teach you practical skills you will need once you get a job in the industry. You 

learn how to write press releases, create campaign, critically analyse different case studies and 

debate.  

 You get to work as if you are a part of a PR or advertising team. There is a lot of teamwork 

that is very useful as you learn how to work with different people.  

 The professors encourage you to get work experience during the summer at agencies and 

they are very helpful.  

 

I hope I answered a few of your questions and cleared things up in your head about what is PR. 

Maybe now you will consider a career in communications!  
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If you have any questions do not hesitate to ask me on:  

 Facebook The Westminster Life page 

 Wordpress The Westminster Life blog 

 Instagram @thewestminsterlife 

 Twitter @TheWminLife 

 

http://facebook.com/thewestminsterlife
http://thewestminsterlife.wordpress.com/
TheWminLife

